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Social media provide the basis for a promising new approach to mea-
suring economic activity and analyzing economic behavior. We use 
data from Tweets to create social media indexes of job loss, job search, 
and job posting. The indexes are constructed from the principal com-
ponents of signals, for example mentions of “lost my job,” in the so-
cial media data. The Social Media Job Loss Index tracks official data 
on initial claims for unemployment insurance at medium and high fre-
quencies. A real-time version of the job loss index has incremental 
 information for predicting the initial claims data. 
Hence, we show how social media data can pro-
vide meaningful indicators for tracking economic 
activity at high frequency in real-time using infor-
mation independent from standard survey and 
administrative sources. The social media indexes 
also provide information about phenomena such 
as job search that are not well-measured in offi-
cial sources. 
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